
925 Tahoe Blvd., Suite 103, Incline Village, NV 89451 • Office: 775.831.8015 • Tahoe.com

Media Kit 
2021/22



A reminder of what you get with 
Tahoe.com marketing

 c Easy-to-use interface. Create and distribute 
news and information about your business. Do it 
yourself or let us do it for you. Works in desktop 
and mobile. 

 c Includes all the same awesome Content Entry 
Service you’ve come to expect!

 c 50K banner impressions on our Network

 c Enhanced listing on Tahoe.com

 c Enhanced listing on our Destination Sites

 c Enhanced listings in both editions of  
Tahoe.com Magazine

 c Features & display of your content through 
our digital network

 c Your content on LakeTahoeThisWeek.com

 c Events and features distributed on your site, 
Facebook page and feeds everywhere

MARKETING INTERFACECUSTOMER SERVICE

Our Tahoe.com staff 
is here to help!
Keeping your online information correct, 
consistent and exciting takes some work.  
Don’t let this be daunting – you have 
enough work to do with your business! 

Tahoe.com has a team of skilled, full-
time content managers. Our content 
team will ensure that your message is 
clear, your photos are in focus and that 
your interface is full of items that will 
bring you business. You provide the 
necessary components, and our team 
will make sure your online advertising is 
working for you.

Our Customer-
Centric Philosophy
Our job is to take care of your digital 
presence – not just one time at the point 
of the sale but all year long. We believe 
that keeping the information about what 
your business offers up to date keeps 
customers coming in and back. 

How valuable is your web presence if it’s 
not current and content rich enough to 
entice customers? Most businesses offer 
a variety of ever-changing products, 
services, offers and events, not just one 
static thing. 

50K impressions on destination sites
where your business is located 

PLUS 

Tahoe.com & LakeTahoeThisWeek.com
under the category of your business (Eat, Shop, Play or Stay)

AND TO GET YOU MORE CLICKS,
YOU ALSO GET A BANNER PACKAGE ...

L E T O U R T E AM K E E P T H E S E 

F E AT U R E D I T E M S U P TO DAT E A N D 

P R O M OT E T H E M T H R O U G H O U R 

D I G I TA L N E T W O R K .

Meet our
content team!

Contact our team at:
team@taoe.com
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Reach people actively seeking 
information about Tahoe.
We’ll put your ads in front of a 
custom group of people looking 
for information about you. 
These are people who have 
chosen to look more closely 
into the geographic area you 
specialize in – our sections in 
Truckee, South Lake Tahoe, 
The West Shore, Tahoe City, 
Squaw Valley, Kings Beach and 
now introducing the Carson City 
& Reno area. Anything from hyper-
local to hyper-specific, we’ve got your 
audience.

CONTEXT
Show customers ads 
that are relevant to 

their interests.

BEHAVIOR
Reach an audience that's 
receptive, not random.

KEYWORDS 
Target your audience 

by the keywords
they're searching.

GEOFENCE
Target by location 

with pinpoint  
precision.

1

GEOGRAPHY
Target your audience 

by where they live, 
work or play.

THE
SWEET
SPOT

2

34

5

DIGITAL CONTENTFACEBOOK MARKETING

Broaden Your Reach: The Most Powerful 
Targeting Tool Available 

Everyday Guest Email
FISHING WHERE THE FISH ARE
Every day, guests check into hotels and vacation rental properties 
around the lake. At Tahoe.com we have developed the perfect way to 
provide these guests with the most comprehensive summary of the 
many activity and entertainment options available to them. Through our 
lodging partners, guests receive a Welcome Email every day of their 
stay, showing events, activities, dining and retail options in the areas 
they are staying. For example, a guest in South Lake will receive an 
email with events and offerings in South Lake; a guest in Tahoe City 
would see content specific to Tahoe City.

Articles
There’s more to your business than where you are, your hours and 
your sales or specials. We’ll help tell your story in a way that’s optimal 
for you and your business – through our digital feature articles.

The variety of options available through LakeTahoeThisWeek.com and 
Tahoe.com allows us the flexibility to highlight the quirky or the historic, 
to hone in on the employee who just did something extraordinary 
or the events that happen at your place that are so interesting it’s 
unbelievable the world doesn’t already know about them. 

Your fully developed story will add a dimension to your business’s 
branding that typical advertising can’t accomplish.

13 Weeks ........ $750
26 Weeks ..... $1,450
52 Weeks ..... $2,850

Video
Visitors who come to Tahoe.com have their sights set on discovering 
all our area has to offer, and today’s digital user will take the time to 
educate themselves if the right content is provided.

Your business can capture that excitement by positioning your video 
message at the forefront of your specific category. If a picture is worth a 
thousand words, a video is worth a million!

$750 per article

What You Get 
a custom audience based on your needs and 

wants for promotion to best serve you

ads, pictures, videos distributed across  
multiple platforms including Facebook,  

Comscore top 100 websites, and Instagram

real-time tweaking to ads to get you  
the most targeted audience

CUSTOM QUOTES AVAILABLE
starting at $500/month

MONTHLY
DETAILED REPORTS

P ROV E N
RESULTS

R E S U LT S A R E A N U N H E A R D-O F

70% O P E N RAT E!

$1,800 per year

Date Ranges

Custom Quotes
in 24-48 hours



SHOP

STEVE SCHMIER’S JEWELRY
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can 

easily portray what draws customers to you.

PLAY

TAHOE DONNER
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can easily 

portray what draws customers to you.

EDGEWOOD SPA
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can easily 

portray what draws customers to you.

MOUNTAIN HARDWARE & SPORTS
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can 

easily portray what draws customers to you.

Special sections on each Tahoe  
destination for Eat, Shop, Stay & Play!

Get your info in a snap! With Lake Tahoe Snaps 

readers get a quick look and feel for businesses in 

each Tahoe town that interest them. And with the 

QR Codes each one provides for weekly updates, 

readers can stay informed with … well … a Snap 

of their phone.

TAHOE.COM
MAGAZINE
SNAPS

THE IDLE HOUR
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can 

easily portray what draws customers to you.

CROSBY’S TAVERN
This is where a quick snapshot of your business goes. Depend-

ing on what you offer, you can describe specials, events, sales, 

featured menus and more. Coupled with a picture, you can 

easily portray what draws customers to you.

WHAT YOU GET...

EAT

(530) 583-5709
760 North Lake Boulevard, Tahoe City, CA

tahoe.com/business/steve-schmiers-jewelry

W E E K L Y  U P D A T E S  S C A N  H E R E 

(844) 207-9179
180 Lake Parkway, Stateline, NV
tahoe.com/business/spa-edgewood

W E E K L Y  U P D A T E S  S C A N  H E R E 

(530) 587-4844
11320 Donner Pass Road, Truckee, CA

tahoe.com/business/mountain-hardware

W E E K L Y  U P D A T E S  S C A N  H E R E 

(775) 833-1030
868 Tahoe Boulevard #4, Incline Village, NV 

tahoe.com/business/crosbys-tavern

W E E K L Y  U P D A T E S  S C A N  H E R E 

(530) 600-3304
3351 Lake Tahoe Boulevard, South Lake Tahoe, CA

tahoe.com/business/idle-hour

W E E K L Y  U P D A T E S  S C A N  H E R E 

(530) 587-9400
11509 Northwoods Boulevard, Truckee, CA

tahoe.com/business/tahoe-donner-assocation

W E E K L Y  U P D A T E S  S C A N  H E R E 

[ Sidebar Call-Out on All Sites ]

SNAPS & EVENTS PRINT MAGAZINE

Tahoe.com Magazine

To make sure your customers really see it, your article is...

printed in two
seasonal editions for
year-round coverage

posted on our
Facebook page
with 74K likes

displayed on Tahoe.com, 
which had more than 

3.5 million page views in 2021

included in our 
Tahoe.com and  
affiliate emails

1 2 3 4

Homepage Banner Ad

Side Banner/Leaderboard/ 
Skyscraper & Section Banner

Featured Event Listing

Blog Distribution

Email Marketing

Social Promotion
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There’s more to your business than your location, hours and sales or 
specials! Our Tahoe.com Magazine, aka Eat, Shop, Play, is printed twice 
a year, in summer and winter, and gives you the opportunity to tell 
your story. One way of doing that is with 
one- or two-page feature articles written 
in a way that’s optimal for you and your 
business. You can also showcase your 
business through a Short – a brief mini-
article offered with your choice of either 
an editorial or a photographic focus. Of 
course, the magazine is a perfect place 
to participate with an advertisement, 
and we offer a variety of sizes to meet 
any budget. Or you can choose the 
most affordable option of purchasing 
an enhanced editorial. The magazine is 
available on newsstands around the area 
and is also distributed to thousands in a 
digital form on the Tahoe.com website.

edgewoodtahoe.com

properties (including resorts, restaurants and 
spas), which has been around since 1958.

“Forbes verifies luxury,” Osborne says. “If 
you want to be known as a luxury property, you must go through 
the process of meeting its 900 standards of quality.” 

Some of the standards that a Forbes inspector might look for 
include personalized service and providing a unique experience to 
guests. For example, during an incognito, self-paid stay, the inspec-
tor might notice if the staff uses his or her name naturally in conver-
sation or displays a genuine sense of interest in his or her life. 

This was an easy criteria for Edgewood Tahoe to meet. The 
resort aims for the staff to communicate in a meaningful way 
with their guests. The staff is constantly thinking of ways to 
elevate a guest’s experience, going above and beyond to make 
it extra memorable. “We empower our employees to anticipate 
the guests’ needs and expectations and make them happy,” 

Osborne says.  
That level of service, coupled 

with a LEED-certified, 154-room 

Perched on the Nevada side of South Lake Tahoe, nestled between 

the high-rise casinos of Stateline and the big blue beautiful lake, is a 

quiet getaway for those who want to unwind and unplug. Featuring 

a Forbes Travel Guide Four-Star Rating for The Lodge at Edgewood 

Tahoe and Spa Edgewood, the property emphasizes graciousness, 

thoughtfulness and personalized service in a stunning setting. 
“No matter what time of the year it is, people come to Edgewood 

to get a magical experience,” says Edgewood Tahoe General Manager 

Corinna Osborne. “Once they drive through the gates, the lake and the forest are 

catalysts for adventure. Yet there’s a sense of seclusion here. People come to get away 

from their crazy everyday lives.” 
Whether they are visiting Lake Tahoe to take a walk on the beach, enjoy a 

fine-dining experience, be pampered in the spa or play a round of golf on the same 

18-hole championship course that Justin Timberlake and Tony Romo have graced, 

guests find that Edgewood has just about everything they could ever want. 

Yet offering an abundance of amenities in a naturally beautiful setting wasn’t enough 

for Edgewood Tahoe. The property wanted to prove that it was the best, most luxuri-

ous resort on this side of the lake. Therefore, Edgewood Tahoe joined the renowned 

Forbes Travel Guide, the only independent, worldwide rating system for luxury 

Featuring a Forbes Travel 

Guide Four-Star Rating 

for The Lodge at Edgewood 

Tahoe and Spa Edgewood, 

the property emphasizes 

graciousness, thoughtfulness 

and personalized service in

a stunning setting.

(888) 769-1924  | 180 Lake Parkway, Stateline, Nevada

South Lake Tahoe          Luxury
PUTTING

ON THE MAP FOR

By Kayla Anderson

alpine lodge, an 8,500-square-foot 
spa and salon, an 18-hole golf course, 
three restaurants and a private beach, 

makes Edgewood Tahoe the perfect retreat. 
As Forbes only gives Four-Star Ratings to “exceptional prop-

erties, offering high levels of service and quality of facility to 
match,” according to its website, it’s clear that the Forbes Travel 
Guide inspector was impressed with Edgewood. Here are some 
of the highlights that the Forbes inspector noted: 

“Where there’s a fireplace, you’ll find a gathering place. Yet 
the best spot for a quiet conversation or game of cards may be 
in the second-floor library with a massive table carved from a 
tree. Edgewood Tahoe’s backyard provides all the essentials for 
a good time: an events lawn, fire pits, chairs, a small beachfront 
and a hot tub and pool that stay open throughout the year.”

Edgewood was also accepted into the American Express Fine 
Hotels collection and was voted the Number One Resort Hotel 
in the U.S. by Travel + Leisure. The Forbes rating further cements 
Edgewood’s status in terms of cutting-edge luxury resorts.

Osborne attributes the high accolades from Forbes to Edge-
wood Tahoe’s dedication, hard work and perseverance in mak-
ing their guests feel special and relevant. She doesn’t give all the 
credit to Edgewood, though, for putting South Lake Tahoe on 
the map in terms of luxury. 

“We knew coming into this market that it was about more 
than Edgewood – it’s about selling a destination. So, we asked 
ourselves, ‘How can we get South Lake Tahoe on the map in a 

different way?' And we deter-
mined this is how we could 
bring luxury to South Lake.”

“We look at our success as 
Tahoe’s success,” Osborne says.

As for the future, Osborne 
says Edgewood Tahoe will be 
adding villas in the fall and 
rebranding the Edgewood 
Restaurant. 

“Our goal is to get five stars 
next year,” she says. 
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exhibits, usually with varying themes and styles. 
Most exhibits are on display for at least one month; 
some may stay over a year. All forms of art are often 
represented, and docents are on each floor to 
answer questions and give you insightful 
information. This is also the home of the Center for 
the Art and Environment as well as the E. L. Cord 
Museum School. Add in other programming such as 
the Hands On education for children and families, 
the talks and discussions with artists and the Sunday 
music brunches in the café, and you begin to 
understand why this institution is held in such high 
regard by the Reno locals.

The gift shop offers handcrafted, artful gifts for 
sale ranging from jewelry and wearable art to ce-
ramics and children’s games. Books about currently 
exhibited art and artists are particularly popular 
with visitors. Proceeds from the gift shop sales sup-
port exhibits and educational programs, which are 
offered each month to adults and children. A restau-
rant in the museum, chez louie, offers French-in-
spired meals for lunch, dinner and snacks. A brunch 
with live music is held every Sunday, and dinners are 
often held in celebration of special exhibits.

Nightlife
XHALE BAR & LOUNGE
27 Highway 50, Suite Basement, Stateline, NV
(775) 580-7221

Xhale Bar & Lounge is a 
welcoming bar that offers 
dancing, hookah enjoyment and 
great drink specials. The vibe is fun 
and relaxing while at the same 

time hopping with the latest music beats. Their full 
hookah bar offers smoking apparatus and a variety 
of smoking flavors. They also feature a full bar and 
nightclub scene with music raging into the wee 
morning hours and dancing going until 4 a.m. 
Although hip hop is the main music choice, feel free 
to give the DJ requests to get the dance floor 
moving in a different way.

Parks

TRUCKEE-DONNER  
RECREATION & PARK DISTRICT
8924 Donner Pass Road, Truckee, CA
(530) 582-7720

Take a look around and it’s 
clear that Truckee is a 
special town: history, 
mountains, lakes, river and 
forests. But there are many 

hidden gems known mostly to locals. The thing is, 
those gems are kept shining by the Truckee-Donner 
Recreation & Park District for the enjoyment of 
locals and visitors. Some of the amenities and 
facilities managed by the district are accessible for 
free, others for a fee. Either way, the district has 
received awards for its facilities, and after 
discovering a few it’s easy to understand why. From 
the nine-hole Ponderosa Golf Course and an ice rink 
in winter to super-kid-friendly West End Beach and 
the public piers on Donner Lake, discover what 
locals keep to themselves. The crown jewel is the 
40,000-square-foot Community Recreation Center 
with, among other things, a two-court gymnasium, 
indoor running track, exercise equipment and two 
climbing walls (one is 29 feet tall) as well as a new, 

state-of-the-art aquatics center attached to the Rec 
Center. Want to find Truckee’s soul? Check out the 
bike park at Riverview Sports Park and the popular 
disc golf course and skate park in Regional Park. The 
Parks District also offers wonderful outdoor 
activities like standup paddleboard yoga classes, 
group play dates for the kiddos and an entertaining 
free mid-day movie series, perfect for that rainy day.

Spas

SPA EDGEWOOD
180 Lake Parkway, Stateline, NV • (888) 769-1924

Spa Edgewood at Edgewood Tahoe 
expertly balances the personalized 
service and curated design of a 
boutique spa with the services, 
facilities and top-notch products 
expected of a world-class resort. 

Awarded four stars in 2020 by Forbes Travel Guide, 
the spa features an ever-expanding range of quality 
wellness offerings for those seeking all-encompass-
ing relaxation and rejuvenation in a luxurious 
mountain-modern atmosphere.

THE LANDING LAKE TAHOE RESORT & SPA
4104 Lakeshore Boulevard, South Lake Tahoe, CA
(855) 700-5263

If you're looking for 
lakeside luxury in 
your Tahoe vacation, 

put The Landing Lake Tahoe Resort & Spa on your list. 
Totally rebuilt on the site of the old Royal Valhalla, 
The Landing offers fireplaces and private decks in all 
77 rooms (most of which have a view of the lake) and 
spa amenities in select suites. The property boasts a 
high-end bar, a lounge and an award-winning wine 
cellar, an outdoor pool and hot tub, a sauna, a steam 
room and a fitness center. The patio has views of the 
lake and fire pits, while the rooftop deck offers a 
fireplace. The WiFi is complimentary, as is the use of 
house bicycles. The Landing makes a beautiful 
wedding location with venues such as the Grand 
Rooftop Terrace, the Pavilion and the Lakeview 
Ballroom. The on-site spa and hair salon help make 
the wedding preparations just that much easier.

State Parks
SIERRA STATE PARKS FOUNDATION
(530) 583-9911

If you enjoy the serenity and fun 
that the state parks provide on 
the California side of the Lake 
Tahoe area, then you can thank 
Sierra State Parks Foundation. 
Founded in 1973, the foundation 
is a nonprofit supporting seven 
different parks around the 

western side of the region: D.L. Bliss State Park, 
Donner Memorial State Park, Emerald Bay State 
Park, Kings Beach State Recreation Area, Sugar 
Pine Point State Park, Tahoe State Recreation Area 
and Washoe Meadows State Park. The foundation 
assists in various ways, including improving the 
visitor experience as well as providing staff, 
volunteers, funding and partnership to the parks 
in our beautiful region.

FREE! 

Summer Service Begins 
6/25/20

Truckee TART will offer 
Summer night Service, 
connecting Truckee, 
Northstar and Squaw Valley 
until 11pm!

Extends until midnight around 
the North and West Shores 
with Connections to Squaw 
Valley and Northstar

We are committed to ensuring the health and safety of our bus operators and 
passengers TART is urging customers to take precautions before riding public 
transit to help reduce the spread of 
COVID-19 and to follow these simple 
measures to ensure public and employee health and sahealth and safety:
-Enter the bus through the rear door whenpossible. The front door will remain availableto riders using mobility devices that requireuse of a ramp.
-Sit at least 6 feet from other passengers.- Use public transit for essential activities only.
- Passengers are required to wear face 
coverings.
-If you have symptoms of COVID-19, avoidexposing others, including refraining fromusing public transit.

-Sanitizing su-Sanitizing surfaces daily.
-Fogging buses every two days with a 72-hour disinfecting agent.
-Distribution of hand sanitizer, Kleenex, rubber gloves, sanitizing wipes/spray for employees.

Placer County: placer.ca.gov/coronavirus orTTown of Truckee: www.townoftruckee.com

TahoeTruckeeTransit.com
 (530) 550-1212

All Services are Free! 
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$750/ month 

Event Marketing on Steroids 

Tahoe.com Magazine Snaps

[ LakeTahoeThisWeek.com Homepage ]

What’s included ...

What you get ...
Special sections on each Tahoe 
destination for Eat, Shop, Stay & 
Play! Get your info in a snap! With 
Lake Tahoe Snaps readers get a 
quick look and feel for businesses 
in each Tahoe town that interest 
them. And with the QR Codes 
each one provides for weekly 

updates, readers can stay 
informed with … well … a 
Snap of their phone.

$695
 for one

or

$1,250
 for two



WEBSITES AGENCY SERVICES

Let Tahoe.com take care of all your  
marketing needs! 
Imagine the ease and time savings of only having to deal with one entity for all your marketing.  
Here's what we can do for you:

Marketing consultation

Full media and marketing plans

Website design and upkeep

Website writing packages

SEO optimization

Logo design

Branding

Ad design 

Press releases

And one more (GIANT) benefit of having 
an LakeTahoeThisWeek.com marketing 
interface…
A freestanding, 
attractive and  
effective website 
that our content 
managers help you 
keep up to date. 
Everyone wants a great website for 
their business. But once you have it ...
• We help you build a great-looking, 
effective website

• We help you keep it current without 
paying a “master” to do so

• We make sure people see it, since 
most customers won’t know your 
specific url

Psst ... remember:  
We enter all  
information for you.

weddings •  events •  wine tast ings

(530)  600-3304
3351 Lake Tahoe Boulevard 

South Lake Tahoe,  CA
TheIdleHourLakeTahoe.com

A RT I S A N  W I N E S  •  TA PA S  •  I N D O O R  &  O U T D O O R  S E AT I N G
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